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PURPOSE OF THE WORKSHOP

Share what we've heard and learned

Shape and refine potential strategies for the
area’s future

Turn community ideas into crear priorities
and actions

Co-create a vision roadmap with realistic
Implementation strategies
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PROJECT PURPOSE & GOALS
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PROJECT TIMELINE

Plan Presentation
Presentacion del Plan

Project Kick-off
Comienzo del Proyecto

\_ ) \_ Y,
Q2 Q3 Q4 Q1 Q2
2025 2025 2025 2026 2026

>

Background Data Collection
Recopilacion de Datos

>

Community Outreach
Participacion Publica

>

Redevelopment Program & Comprehensive Action Plan
Desarrollo del Plan
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Future Land Use Map
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OPEN HOUSE WITH RESIDENTS & STAKEHOLDERS
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WHAT WE'VE HEARD
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WHAT WE'VE HEARD

WHAT DOES THE FUTURE OF WASHINGTON PARK LOOK

LIKE TO YOU?
¢COMO VE USTED EL FUTURO DE WASHINGTON PARK?

CHOOSE AS MANY AS YOU LIKE
ESCOGA TODAS LAS IMAGENES QUE QUIERA

— = N

A FAMILY-FRIENDLY

A VIBRANT MIXED-USE © A GREEN AND HEALTHY A SAFE AND WALKABLE ATHRIVING HUB FOR ¢ A NONE
COMMUNITY NEIGHBORHOOD COMMUNITY WITH LOCAL BUSINESSES AND © COMMUNITY SPACE FOR NEIGHBORHOOD NINGUNA OPCION
| UNA VIBRANTE COMUNIDAD .  UN VECINDARIO VERDEY : STRONG CONNECTIONS i ARTS,CULTUREAND . WITH SCHOOLS AND

DE USOS MIXTOS SALUDABLE TO TRANSIT UN CENTRO PROSPERO EVENTS CHILDCARE

UNA COMUNIDAD PARALOSNEGOCIOSY | UNESPACIO PARAARTE, |  UNVECINDARIO PARA

. SEGURA Y CAMINABLE, EMPLEOS LOCALES CULTURA Y EVENTOS | FAMILIAS CON ESCUELASY |
. ; . . i CON CONEXIONES AL GUARDERIAS

TRANSPORTE PUBLICO .

oe® o 41 FFXTUINTYS
0% o0 , 0000 o000 coee ' °°

Hzllywood WA Pii

FILORIDA

“A Vibrant Mixed-Use
Community” & “A Thriving Hub

for Local Businesses and Jobs”

WHAT KINDS OF OPEN SPACES WOULD YOU LIKE TO SEE

: MORE OF IN WASHINGTON PARK?
¢QUE TIPO DE ESPACIOS ABIERTOS LE GUSTARIA VER MAS EN WASHINGTON
PARK?

OPEN SPACES ARE AN IMPORTANT PART OF ANY COMMUNITY.
LOS ESPACIOS ABIERTOS SON UNA PARTE IMPORTANTE DE CUALQUIER COMUNIDAD,

CHOOSE AS MANY AS YOU LIKE
ESCOGA TODAS LAS IMAGENES QUE QUIERA

NEIGHBORHOOD  : COMMUNITY GARDENS . SPORT FIELDS AND - WALKING AND BIKING SHADED SEATING PLAZAS OR PUBLIC NATURAL GRES NONE
PARKS JARDINES COURTS TRAILS AREAS GATHERING SPACES SPACES NINGUNA OPCION
PARQUES DE COMUNITARIOS CAMPOS Y CANCHAS SENDEROS PARA AREAS PARA SENTARSE ©  PLAZAS 0 ESPACIOS ESPACIOS VERDES  :
VECINDARIO DEPORTIVAS CAMINAR Y ANDAR EN CON SOMBRA PUBLICOS DE REUNION NATURALES

.. . . . .. . BICICLETA I I

Hellywood PARK
S

“Natural Green Spaces”

WHAT PHYSICAL CHANGES OR IMPROVEMENTS WOULD
MAKE THE BIGGEST DIFFERNCE FOR YOU AND YOUR

: ; COMMUNITY?
¢QUE CAMBIOS FiSICOS 0 MEJORAS MARCARIAN LA MAYOR DIFERENCIA PARA
USTED Y SU COMUNIDAD?

CHOOSA AS MANY AS YOU LIKE

MORE HOUSING = BICYCLE RACKS - MORE TRASH BETTER NONE

INFRASTRUCTURE - MORE TREES AND  BETTER LIGHTING INCREASE MORE OPEN R s
IMPROVEMENTS SHADE TO INCREASE PEDESTRIAN SPACES/PARKS MAS VIVIENDA AND REPAIR AND RECYCLING | SIGNAGE AND NINGUNA OPCION
(SUCH AS MAS ARBOLES Y SAFETY SAFETY MAS PARQUES Y STATIONS BINS © WAYFINDING
FLOODING) SOMBRA MEJOR MEJORAR LA ESPACIOS ABIERTOS H MAS CON MEJOR
MEJORAS A ILUMINACION - SEGURIDAD . .. Y ESTACIONES DE DEBASURA Y SENALIZACION
INFRAESTRUCTURA . . . . . PEATONAL . . . . REPARACION PARA RECICLAJE

(COMO BICICLETAS .
§ie 000 00 8% ® "o %o

e e

Hesflywood

FLORIDA

WASHINGTON

PARK

“Infrastructure Improvements”

HOW CAN PARKING IN WASHINGTON PARK BE

: IMPROVED?
¢COMO SE PUEDE MEJORAR EL ESTACIONAMIENTO EN WASHINGTON PARK?

CHOOSE AS MANY AS YOU LIKE
ESCOGA TODAS LAS IMAGENES QUE QUIERA

[T S s | we L L A [t S S
NEW PARKING BYLAWS OR = IMPROVED ON-STREET OFF-STREET PARKING PARKING GARAGES ENHANCED PARKING ONE-WAY ROADS WITH NONE
RESTRICTIONS PARKING ESTACIONAMIENTO FUERA GARAJES DE SIGNAGE ON-STREET PARKING NINGUNA OPCION
NUEVAS ORDENANZAS ESTACIONAMIENTO SOBRE DE LA ViA PUBLICA ESTACIONAMIENTO : SENALIZACION DE CALLES DE UN
ESTACIONAMIENTO SOLO SENTIDO CON

O RESTRICCIONES DE LA CALLE MEJORADO $
ESTACIONAMIENTO .. . . H MEJORADA ESTACIONAMIENTO EN LA
. . . ‘ . i CALLE

Scan the QR code
[

WASHINGTON

PARK

| migs

Hdlywood SEh

FLORIDA

“Improved On-Street Parking
and Enhanced Parking
Signage”

WHAT KIND OF BUSINESS WOULD YOU LIKE TO SEE IN

: WASHINGTON PARK?
¢QUE TIPOS DE NEGOCIOS LE GUSTARIA VER EN WASHINGTON PARK?

S MANY AS YOU LIKE
S LAS IMAGENES QUE QUIERA

o <
LOCAL ROCERY OR SMALL RETAIL HEALTH AND/" ARTS, CULTURE, FAMILY- VOCATIONAL LIGHT PLACES OF AUTO
RESTAURANTS FRESH FOOD HOPS WELLNESS OR CREATIVE ORIENTED TRAINING INDUSTRIAL, WORSHIP ORIENTED USES NINGUNA
OR CAFES MARKETS PEQUENOS SERVICES SPACES BUSINESSES CENTERS INCUBATOR OR LUGARES DE USOS ORIENTADOS OPCION
RESTAURANTESO = MERCADOS DE COMERCIOS SERVICIOS ARTE,CULTURA ~ (CHILDCARE, CENTROSDE  MAKER SPACES cutto AL AUTOMOVIL
CAFES LOCALES ALIMENTOS DESALUD Y 0ESPACIOS LEARNING FORMACION INDUSTRIAS
. .. BIENESTAR CREATIVOS CENTERS) PROFESIONAL LIGERAS,
CREATIVAS 0
. . . . o::::::::: A . INCUBACION DE . No Aske
. . . . LAS NECESIDADES EMPRESAS use<:
DE FAMILIAS
. . . © (GUARDERIAS,
. . . . CENTROS DE .
. APRENDIZAJE) ‘
oo © Rl
O e
© he
rvw.c‘l CITY OF WASHINGTON
I PARK
FLORIDA - oC3

:Local Restaurants or pafes" &
Arts, Culture or Creative
Services”

IF MORE MOBILITY OPTIONS WERE AVAILABLE, WHICH

, WOULD YOU USE? :
SI HUBIERA MAS OPCIONES DE MOVILIDAD DISPONIBLES, ;,CUAL USARIA?

CHOOSE AS MANY AS YOU LIKE
ESCOGA TODAS LAS IMAGENES QUE QUIERA

NONE

SIDEWALKS, CROSSWALKS, AND SCOOTERS OR SHARED FREQUENT, RELIABLE AND LOCAL SHUTTLES / PROTECTED BIKE LANES &
E-BIKES TRAILS NINGUNA OPCION

: PEDESTRIAN-FRIENDLY ROUTES SAFE PUBLIC TRANSIT MICROTRANSIT
ACERAS, PASOS DE PEATONES Y PATINETAS 0 BICICLETAS TRANSPORTE PUBLICO BUSES LOCALES / CARRILES PARA BICICLETA Y
RUTAS PEATONALES ELECTRICAS COMPARTIDAS FRECUENTE, CONFIABLE Y MICROTRANSITO SENDEROS PROTEGIDOS

SEGURO

“Local Shuttles / Micro transit”

Hdlywood

FINORINA

WASHINGTON

PARK

WHAT TYPES OF HOUSING WOULD YOU LIKE TO SEE IN

; THE AREA? : ;
¢{QUE TIPOLOGIA DE VIVIENDA TE GUSTARIA VER MAS EN EL AREA?

IMAGINE THE KINDS OF HOMES OR NEIGHBORHOODS THAT WOULD MAKE THE COMMUNITY STRONGER AND MORE LIVABLE.
IMAGINE EL TIPO DE CASAS O VECINDARIOS QUE FOMENTARIAN UNA COMUNIDAD MAS FUERTE Y HABITABLE

CHOOSEAS MANY AS YOU LIKE

SINGLE FAMILY TOWNHOMES/ DUPLEXES / LOW-RISE MID-RISE HIGH-RISE MIXED USE LIVE/WORK UNITS NONE
HOUSES ROWHOUSES TRIPLEXES i APARTMENT APARTMENT APARTMENT BUILDINGS UNIDADES DE NINGUNA OPCION
CASA UNIFAMILIAR CASA ADOSADA/ BUILDINGS OR BUILDINGS OR BUILDINGS OR (RESIDENTIAL  : VIVIENDA Y TRABAJO
IENDA EN SERIE . CONDOS CONDOS CONDOS ABOVE

lo)
. EDIFICIOS EDIFICIOS EDIFICIOS COMMERCIAL
. ES DE ES DE ES DE USES) . “
. . i BAJA ALTURA MEDIANAALTURA ©  GRAN ALTURA EDIFICIOS DE USO .
. . | . MIXTO (USOS
. . . . . RESIDENCIALES
H . SOBRE USOS .
. . . . . . . i ‘ COMERCIALES)

Hdlywood

FIORIDA

WASHINGTON

PARK

“Single Family Houses and
Mixed Use Buildings”

WHAT SHORT-TERM PROPERTY IMPROVEMENTS COULD

. ENHANCE THE INDUSTRIAL AREA?
¢QUE MEJORAS A CORTO PLAZO EN LAS PROPIEDADES PODRIAN MEJORAR LA
ZONA INDUSTRIAL?

CHOOSE AS MANY AS YOU LIKE
ESCOGA TODAS LAS IMAGENES QUE QUIERA ~¥

== —

UNIFIED DISTRICT : UPDATED FACADE PAINT EXTERIOR LIGHTING GREEN WALLS - IMPROVED SIGNAGE PARKING LOT H OTHER
PAINTING/BRANDING AND MATERIALS UPGRADES JARDINES VERTICALES ROTULOS MEJORADOS RESURFACING & OTRO
IDENTIDAD VISUAL | MATERIALES Y PINTURA MEJDRGAS ALA REPAR:(;%;’:‘SINTADO & 3\
ADA DEL DISTRITO ILUMINACION EXTERIOR . .. 2
i i RENOVADDS i . . . . DEL ESTACIONAMIENTO = 5

© 00 @® 0000
..CgQOA\O o 00 0:..

o |
oQi’e OO
O, : w

v 06 |
W\)&\c .

gt oo G @
Hdlywood <

FLORIDA XS

29
nf-

1,

WASHINGTON

PARK

“Updated Facade Paint and

Materials”
11
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ECONOMIC OVERVIEW

fimin

TOTAL POPULATION

4380

BUSINESSES

©©1,807

"
@@ EMPLOYEES

2,924

RESIDENTS

@ MODEST GROWTH & LIMITED
HOUSING SUPPLY

44.6

YEARS | MEDIAN AGE

The residential base
is modest and aging,
with flat growth,
median  household
incomes around
$51,700, and limited
housing supply (857
multifamily units and
approximately 1,200
single-family homes).

MEDIAN HOUSEHOLD
INCOME (2025)

$51,747

Less than City of Holywood ($65,359)
and national average ($/8,538)

@ HEALTHY AND RESILIENT COMMERCIAL
REAL ESTATE MARKET

Commercial real
estate markets
are healthy and
resilient; industrial
vacancy s just

over 6 percent, | OCCUPANCY RATE

retail  occupancy
iS 96 percent, and | oCCUPEDUNTS YA}

office vacancy is | -
negligible. ' VACANT UNITS 3%'

@ HIGH LOCAL VISITOR ACTIVITY OUTPACE

WORKFORCE PRESENCE
944,000

CUSTOMER VISITS

Visitor volumes
exceed workforce
volumes, with
nearly 1 million
customer visits
annually, primarily
from households
within a five-mile
radius and incomes
below $75,000.

AUDIENCE
CHARACTERISTICS

Diverse, working-class
households with family
oricstation

Lowel regresantation of
lifestyle/luxuy segments.

& CONCENTRATED BUSINESS MIX WITH
STABILITY & IMAGE CHALLENGES

SECTOR MIX

‘ Yo : EI'E .ﬁll [RADE -
Thebusiness mixis heavily concentrated ST TS
e Gl M

in retail trade, auto repair and other BE AL R

services, construction, and small-scale : v
manufacturing; Sectors that provide wawrcrurne G 11 ®
stable employment but can face image CONSTRUCTION AU 0 &
and infrastructure challenges. WHOLESALE T3ATE s i=
TRANSPOATATION °
& WAREHOUSING - o @

PROFESSIONAL "
& TECHNICAL SERVICES o -
REAL ESTATE Thmm 2 3
& LEASING 'ﬁj- 3
i

& FLUD SERVICES

HE\LTH CARE ) B
& SOCIAL ASSISTANGE &b

@ OPPORTUNITIES TO STRENGTHEN CORE
IDENTITY & WORKFORCE

The authentic identity lies in embracing
Washington Park’s entrepreneurial
service-and-trades character and
elevating it through targeted identity
enhancement, aesthetic and physical
improvements, and workforce
alignment.

TN Qy

w

WASHINGTON

PARK

13
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PARK

SHAPING WASHINGTON
PARK'S FUTURE TOGETHER

> Share key insights, expand
upon community ideas, and
collaboratively shape the future
of Washington Park

14
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PARK
TABLE EXERCISES

B> A facilitator and notetaker has

been assigned to each table for
assistance

B> Each table will select a

representative to present the
thoughts on the map at the end

15
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~ EVERYONE’S OPINION COUNTS

RULES

Yy ¥V V V V V V

One person speaks at a time

There are no bad/wrong ideas

Always positive proposals or ideas

Be respectful - Everyone’s opinion counts
Talk with your pen

Think big, make no small plans

Designer facilitates thoughts on paper
(does not design)

w

WASHINGTON

PARK

16
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Sources: FDOT GIS Open Data Hub, Broward County Transit, Broward County MPO, City of Hollywood, BC GIS Data

IV HL8S MS.

40 SNLdAIVIN3

“OLAYWERND | FICIna

SHORT-TERM
IMPROVEMENTS
(0-2 YEARS)

Focus on quick upgrades to
safety, appearance, and usability

2 What small changes could
help make the industrial area
look nicer, feel safer, and be
more welcoming for
everyone?

B What changes or
improvements would help
businesses grow and bring
more jobs and opportunities
to the area?

2 What temporary uses could
bring life to vacant industrial
spaces?

17
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MID-TERM
VISION (3-7
YEARS)

Focus on strengthening
business environment and

community connections

Butterworth 3
Park AN

40 SNLdAIVIN3

B What types of new
industries or businesses

should we encourage
here?
B Which areas are best
suited for reinvestment?
How can we improve
relationship between
industrial and residential

areas?

s
=
' mam
—

i

TR

o QT
A\ 4

3
s .

IV HL8S MS.
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Sources: FDOT GIS Open Data Hub, Broward County Transit, Broward County MPO, City of Hollywood, BC GIS Data



— plusurbia.

LONG-TERM
VISION (8-20+
YEARS)

Transforming into a
sustainable, modernized

industrial district

B What is the long-term vision
for Washington Park'’s
Industrial Area? Continued
Industry or transition to
Mixed-Use?

P How can the area evolve to
stay competitive in the
regional economy?

B What major infrastructure
investments will prepare the
area for the future?

bl
z

AN
£
3
3
e
&
S
2

oo TN

!h
s

IV HL8S MS.

19

Sources: FDOT GIS Open Data Hub, Broward County Transit, Broward County MPO, City of Hollywood, BC GIS Data
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PIN UP - 15 MINUTES

> Presentation from each
table




THANK YOU FOR YOUR PARTICIPATION!
NEXT STEPS

Existing Conditions Analysis & Community Outreach
Reports

Development of the Recommendations

+2: Did we get it right?

Survey 7

T

%

[=]
[=]

‘ [ ]
[ |
| |
a
n |
shingtonparkhollywood.co

Scan the QR code with
your phone to access
the project website and
take the survey!



http://washingtonparkhollywood.com
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